
 

 
 

 

 

 

  Head of Marketing 

 

Full time 37.5 hours per week, work at home 4 days per week

 

Competitive salary package

 

 Operations Director 

 

 

You will have: 

• Exceptional leadership and communication skills, a deep understanding of B2B media 

marketing strategy and operations, and validated experience executing best-in-class events, 

training and digital engagement. 

• Expert-level knowledge in the following fields: 

o Email and social media marketing 

o SEO 

o Website design and UI 

o PPC campaign management and lead generation 

o Account based marketing 

o B2B media marketing messaging and strategy 

o Design and branding 

o Pricing strategies and Budgeting 

• Extensive event and onsite experience. 

• Strong leadership skills and be able to nurture and develop your team members. 

• A can-do attitude and enjoy being hands-on with your team’s work. 

• A network of industry peers to draw upon for advice, while you’ll also invest time to build 

new connections to help you deliver great results in your role. 

 

 

 

• Define and implement marketing strategy across all product groups – events, online content, 

training, subscriptions. 

• Manage and optimise account-based market intelligence and marketing activity. 

• Manage and optimise data flow from lead generation > lead nurturing > sales pipeline. 

• Understand ROI from all customer engagements and adapt and adjust marketing strategy 

accordingly. 



• Implement best practice across email, social media marketing, branding, PPC, partnerships, 

website design and UI. 

• Recruitment, development and retention of talent 

• Set, monitor and report on team goals 

• Prepare and manage budgets across the marketing function 

• Build and leverage external relationships with clients and partners, industry experts, and your 

marketing peers to bring added value into the business. 

• Ensure our brand message is strong and consistent across all channels 

 

 

 

Sense Media was established in 2015, and quickly grew a strong reputation for running high quality 

events for engineers and scientists working on automotive safety systems, known as ADAS. We have 

a start-up mentality, very flexible working arrangement, a highly-skilled team and our Community 

includes over 6,000 people from across the planet. 

 

2020 was a very tough year, our events had to be cancelled and we had to reinvent ourselves as a 

digital events business overnight. We learned a lot along the way and still managed to turn a profit. In 

2021 we returned to physical events and have been planning our strategy for the future, and 2022 is 

our opportunity to deliver on those plans. It is an exciting time! 

 

As well as having refined our digital event formula, we have built a brand-new website (launched in 

Feb), and three new product lines: 

 

- AutoSens Academy – a 12-module online training course covering all the key technical 

topics for our community. 

- AutoSens+ – a ‘Netflix for Engineers’ bringing together fresh new content with our archive 

of technical presentations. 

- InCabin – a new conference series spun out from AutoSens, starting with a launch in 2022 

and rapid growth plans in 2023 and beyond. 

 

We are in a new phase of our story, and it feels like the start of a very exciting time for the business. 

We are investing in our sales and marketing teams to ensure we maximise the returns on these new 

products. 

 

In your role, you will ‘own’ the strategy for marketing and plan your own activity. You will report to 

the Operations Director and work closely with them as well as the Managing Director, and 

Commercial Director to form the strategy to deliver against business objectives. You’ll manage one 

Senior Marketing Executive with 2 years in the business, and have the opportunity to add to your 

team within the first year. 

 

This role has been created as the current Marketing Director is taking a step back from the business 

and will not be involved operationally for the foreseeable future, however they will be involved in 

onboarding and work alongside you during a handover period. To be clear, however, you as the 

Head of Marketing will be the senior marketing team member in the business and be fully 

accountable for all of our marketing activities. You may have the opportunity to progress to the 

Marketing Director role if you prove yourself over the first 2 years in role. 

 

We are a small business, and you will be required to get hands on (particularly in the first 9-12 

months), so it’s important that you are willing to work directly on campaigns, which may include 

email marketing, social media, website updates and marketing automation in our HubSpot CRM. 

However, as part of a team of 3 by the end of your first year, we expect you will be able to focus on 

the high-level activities, strategy and value add. 

 



We work with the following tech stack – HubSpot, Wordpress (with Elementor), Woocommerce, 

Woopra, Google Analytics, and Microsoft Teams. 

 

 

 

Pension 

We provide company pension after successful completion of an employee’s probationary period. We 

offer up to 5% matched contribution. Further information available on request. 
 

Health Care Plan 

Company Health Insurance plan provided by Vitality Health is available upon successful completion of 

probation, as follows: 

• Core Cover 

o Full cover for eligible in-patient and day-patient hospital fees and specialist fees. Plus 

Full cover for in-patient diagnostic tests (such as blood tests, x-rays, radiology and 

pathology) if referred by a specialist. 

• Vitality GP 

o Video consultations with a Vitality GP and 24-hour telephone access through the 

Vitality GP helpline (Call 0845 279 8856 to speak to a Vitality GP).  

Up to £100 for minor diagnostics and private prescriptions when referred or 

prescribed by a Vitality GP. 

• NHS Hospital Cash Benefit 

o £250 each night to a maximum of £2,000 and £125 each day to a maximum of £500. 

• Extended Cancer Cover 

o Cover for all eligible costs related to cancer, including treatment, tests and 

investigations. Up to 2 weeks of end-of-life home nursing care. 

• Out-patient Cover 

o Full cover for out-patient consultations and specialist fees when needed as part of 

your treatment.  

Full cover for out-patient diagnostics including MRI, CT & PET scans, blood tests, x-

rays, radiology and pathology when referred by a specialist. 

Full cover for in-network physiotherapy. Out-of network physiotherapy is covered 

up to £35 per session. 

• Therapies Full Cover 

o Out-patient chiropractic; osteopathy; chiropody/podiatry; acupuncture; homeopathy 

and up to two dietician consultations. Full Cover. 

 

An extensive Rewards programme is also offered, see https://www.vitality.co.uk/rewards/ for details. 

 

Annual Leave 

We trust you – take as much or as little annual leave as you like. Work hard, take extra time, it’s up 

to you as long as you are getting the job done we don’t mind if you take an extra week off – just 

make sure you send some pictures for the holiday wall. 

 

Travel 

We are an events business, this means we travel a fair amount and while this is a benefit, it’s also 

tiring. Fancy staying on for an extra day after your event? One night’s accommodation and one free 

day’s leave is on us. You deserve it after all. 

 

Me Time 

Employees are entitled to half-day of “Me Time” per month to dedicate to their own personal 

development. This could be learning the piano, learning a language, volunteering for a charity or any 

other personal development interest. If it has a direct business benefit (like meeting prospects), that’s 

https://www.vitality.co.uk/rewards/


a bonus, but this doesn’t need to be the case. The intention is to give employees the flexibility to 

pursue a personal development interest during the week. 

 


